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‭Jai Shivaji - Jai Bharat PadYatra - SOP‬
‭Checklist‬

‭Below‬ ‭document‬ ‭outlines‬ ‭the‬ ‭necessary‬ ‭actionables‬ ‭to‬ ‭be‬ ‭undertaken‬ ‭by‬ ‭the‬ ‭Nodal‬ ‭officers‬ ‭for‬ ‭the‬
‭seamless‬‭execution‬‭of‬‭various‬‭activities‬‭planned‬‭as‬‭a‬‭part‬‭of‬‭“Jai‬‭Shivaji‬‭-‬‭Jai‬‭Bharat”‬‭PadYatra‬‭in‬‭all‬
‭36 districts across Maharashtra on or before 19th February, 2025.‬

‭I.‬ ‭Event Planning: (On or before February 13th)‬
‭A.‬ ‭Finalisation‬‭of‬‭PadYatra‬‭Routes:‬‭In‬‭all‬‭36‬‭districts,‬‭in‬‭coordination‬‭with‬‭the‬‭district‬‭administration,‬‭the‬

‭padyatra‬‭route‬‭needs‬‭to‬‭be‬‭finalized‬‭having‬‭a‬‭stretch‬‭of‬‭at‬‭least‬‭6‬‭-7‬‭Kms‬‭covering‬‭the‬‭important‬‭landmarks,‬
‭monuments‬ ‭and‬ ‭sites‬ ‭which‬ ‭are‬ ‭integral/significant‬ ‭to‬ ‭the‬ ‭life‬ ‭of‬‭Chhatrapati‬‭Shivaji‬‭Maharaj‬‭connecting‬
‭the rural and urban areas.‬

‭B.‬ ‭Formation of various coordination committees‬‭at district level for organizing the event.‬
‭C.‬ ‭Coordination with other departments‬

‭1.‬ ‭District‬ ‭Administration‬ ‭for‬ ‭overall‬ ‭organising‬ ‭the‬ ‭padyatra‬ ‭such‬ ‭as‬ ‭finalisation‬ ‭of‬ ‭routes,‬
‭necessary‬‭permissions‬‭for‬‭drone‬‭flying,‬‭traffic‬‭management,‬‭security‬‭arrangements,‬‭for‬‭providing‬‭fire‬
‭tenders, deployment of ambulances with medical professionals and medicines‬

‭2.‬ ‭Department‬‭of‬‭Culture‬‭of‬‭state‬‭government:‬‭For‬‭cultural‬‭events‬‭and‬‭troupes‬‭to‬‭accompany‬‭and‬
‭take part in the padyatra.‬

‭3.‬ ‭Department‬ ‭of‬ ‭I&PR/PIB/MINISTRY‬ ‭OF‬ ‭INFORMATION‬ ‭&‬ ‭BROADCASTING/‬
‭AKASHVANI/ DOORDARSHAN‬‭for media coverage and buzz creation.‬

‭4.‬ ‭Department of education:‬‭For Colleges/Universities to mobilise participants‬
‭5.‬ ‭Coordination‬ ‭with‬ ‭NYKS‬ ‭Youth‬ ‭Clubs/‬ ‭MY‬ ‭Bharat‬ ‭Volunteers,‬ ‭NSS,‬ ‭NCC,‬ ‭Bharat‬ ‭Scouts‬ ‭&‬

‭Guides, Social Media Influencers, NGOs & CBOs, Cultural Artists etc.,‬

‭II.‬ ‭List of Pre - Buzz Activities - (From February 14th Onwards)‬
‭1.‬ ‭MY‬‭Bharat‬‭Registration‬‭Drives:‬‭Engaging‬‭communities‬‭through‬‭“My‬‭Bharat”‬‭sign-ups‬‭via‬‭installing‬

‭the‬‭MY‬‭Bharat‬‭Kiosks.‬‭The‬‭photo‬‭and‬‭video‬‭formats‬‭of‬‭the‬‭same‬‭shall‬‭be‬‭uploaded‬‭on‬‭the‬‭MY‬‭Bharat‬
‭Portal‬

‭2.‬ ‭Guest‬ ‭Lectures‬ ‭on‬ ‭the‬ ‭life‬ ‭history‬ ‭of‬ ‭Shivaji‬ ‭Maharaj‬ ‭shall‬ ‭be‬ ‭organised‬ ‭in‬ ‭collaboration‬ ‭with‬ ‭the‬
‭educational institutions‬

‭3.‬ ‭Shramdaan‬ ‭&‬ ‭Swachhata‬ ‭Drives:‬‭Community‬‭Service‬‭and‬‭Cleanliness‬‭Drive‬‭will‬‭be‬‭undertaken‬‭by‬
‭volunteers,‬ ‭VBYLD‬ ‭participants‬ ‭at‬ ‭statues,‬ ‭forts,‬ ‭historical‬ ‭sites‬ ‭and‬ ‭places‬ ‭relevant‬ ‭to‬ ‭life‬ ‭history‬ ‭of‬
‭Shivaji Maharaj‬

‭4.‬ ‭Identify‬ ‭and‬ ‭outreach‬ ‭to‬ ‭the‬ ‭DESCENDANTS‬ ‭OF‬ ‭CHHATRAPTI‬ ‭SHIVAJI‬ ‭MAHARAJ‬ ‭to‬
‭felicitate them during the padyatra.‬

‭5.‬ ‭Organising‬‭Yoga Sessions/Charity Initiatives/Medical Awareness camps‬
‭6.‬ ‭Local social media influencers engagement‬‭to amplify the outreach of the campaign.‬
‭7.‬ ‭Identification and outreach to youth icons, local heroes to invite them to be part of the padyatra‬
‭8.‬ ‭Engagement‬‭of‬‭Maharashtra‬‭state‬‭contingent‬‭of‬‭Viksit‬‭Bharat‬‭Young‬‭Leaders‬‭Dialogue‬‭2025‬‭in‬

‭all the activities at district level‬



‭III.‬ ‭Branding Elements/Activities - PadYatra (On or before February 19th)‬
‭A.‬ ‭In the entire padyatra route‬‭: Hoarding, Standees, Banners highlighting the objective of Padyatra‬
‭B.‬ ‭Branding‬ ‭at‬ ‭Hotspot‬ ‭areas:‬ ‭Hoarding,‬ ‭Standees,‬ ‭Banners‬ ‭highlighting‬‭the‬‭objective‬‭of‬‭Padyatra,‬‭Route‬

‭Map at important locations of the city‬
‭C.‬ ‭Merchandise -‬‭MY Bharat T shirts, caps and placards with the Jai Shivaji - Jai Bharat theme slogans‬
‭D.‬ ‭At‬ ‭Padyatra‬ ‭Halt‬ ‭points:‬ ‭There‬ ‭needs‬ ‭to‬ ‭atleast‬ ‭5‬ ‭-‬ ‭6‬ ‭halt‬‭points‬‭along‬‭the‬‭route‬‭of‬‭the‬‭padyatra‬‭route‬

‭where:‬
‭1.‬ ‭Kiosk of MY Bharat‬
‭2.‬ ‭Exhibition stalls depicting the life history of Shivaji Maharaj‬
‭3.‬ ‭State specific youth initiatives stalls,‬
‭4.‬ ‭Nukkad Nataks‬
‭5.‬ ‭Traditional Cultural Events will be executed.‬

‭E.‬ ‭Arrangements along the route‬‭: Medical/ First Aid Teams, Refreshment & Drinking Water‬

‭IV.‬ ‭Event Day: (February 19th)‬
‭A.‬ ‭Inaugural Session‬

‭1.‬ ‭Youth Icons, local heroes are felicitated and involved in speeches and stage activities.‬
‭2.‬ ‭Address by Guests‬
‭3.‬ ‭Arrangements for Virtual Inaugural address by the Hon’ble PM Shri Narendra Modi‬
‭4.‬ ‭Arrangement of MY Bharat Kiosks and exhibition stalls‬

‭B.‬ ‭During the Yatra:‬
‭1.‬ ‭DJ Van decorated with flowers and backdrops‬
‭2.‬ ‭Camera & Video Van‬
‭3.‬ ‭Local Cultural (Dhol etc., ), Traditional Dance Toup‬
‭4.‬ ‭05 Bharat Mata & 05 Chhatrapati Shivaji in traditional attire and riding on 10 horses‬
‭5.‬ ‭200 National flag bearers‬
‭6.‬ ‭MY Bharat volunteers with the Guests with MY Bharat t-shirts, caps and badges.‬
‭7.‬ ‭25‬ ‭Service‬ ‭youth‬ ‭with‬ ‭One‬ ‭POC‬ ‭incharge‬ ‭at‬ ‭each‬ ‭point‬ ‭will‬ ‭help‬ ‭the‬ ‭rally‬ ‭with‬ ‭the‬ ‭water‬ ‭&‬

‭refreshments(dry chana. Murmura, peanuts).‬
‭8.‬ ‭Every‬ ‭institute‬ ‭will‬ ‭have‬ ‭a‬ ‭separate‬ ‭banner‬ ‭of‬ ‭MY‬ ‭Bharat‬‭&‬‭Group‬‭leader‬‭will‬‭lead‬‭the‬‭volunteers‬

‭and maintain discipline‬
‭9.‬ ‭25‬ ‭Swachhta‬ ‭Dev‬ ‭will‬ ‭also‬ ‭ensure‬ ‭a‬‭clean‬‭route/location‬‭as‬‭well‬‭as‬‭facilitate‬‭smooth‬‭movement‬‭of‬

‭the rally.‬
‭10.‬ ‭Grouping of 100-300 youth will have a speaker & mic for slogan chanting.‬

‭C.‬ ‭Closing Ceremony:‬
‭1.‬ ‭Chief Guest Addresses participants‬
‭2.‬ ‭Certificates and refreshments provided‬



‭V.‬ ‭Media & Social Media Coverage:‬
‭A.‬ ‭Pre - Event: (February 14th onwards)‬

‭1.‬ ‭A‬‭press‬‭conference‬‭is‬‭scheduled‬‭two‬‭days‬‭before‬‭the‬‭Padyatra‬‭to‬‭brief‬‭the‬‭media,‬‭generate‬‭awareness,‬
‭and build anticipation among the public.‬

‭2.‬ ‭Radio,‬‭Print,‬‭&‬‭Electronic‬‭Media‬‭Coverage:‬‭The‬‭pre‬‭-‬‭event‬‭activities‬‭will‬‭be‬‭extensively‬‭covered‬
‭across‬‭multiple‬‭media‬‭platforms—radio,‬‭print,‬‭and‬‭electronic‬‭channels—to‬‭reach‬‭a‬‭diverse‬‭audience‬
‭across regions and demographics.‬

‭3.‬ ‭Social‬‭Media‬‭Posts:‬‭Regular‬‭updates‬‭and‬‭posts‬‭will‬‭be‬‭shared‬‭by‬‭the‬‭Chief‬‭Minister,‬‭Deputy‬‭CM,‬
‭Ministers,‬ ‭MLAs,‬ ‭and‬ ‭District‬ ‭Administration‬ ‭handles.‬ ‭Additionally,‬ ‭social‬ ‭media‬ ‭influencers‬ ‭will‬
‭amplify reach and engagement.‬

‭B.‬ ‭Event Day (February 19th)‬
‭1.‬ ‭Live‬ ‭Streaming‬‭:‬ ‭The‬ ‭entire‬ ‭Padyatra‬ ‭event‬ ‭will‬ ‭be‬ ‭live-streamed‬ ‭to‬ ‭allow‬ ‭remote‬ ‭audiences‬ ‭to‬

‭participate in real-time, fostering wider interaction and inclusivity.‬
‭2.‬ ‭Print/Electronic‬ ‭Media‬ ‭Coverage:‬ ‭The‬ ‭event‬ ‭activities‬ ‭will‬ ‭be‬ ‭extensively‬ ‭covered‬ ‭across‬ ‭all‬

‭electronic‬‭channels—to‬‭reach‬‭a‬‭diverse‬‭audience‬‭across‬‭regions‬‭and‬‭demographics.‬‭Dedicated‬‭teams‬
‭for photography, videography and live streaming‬

‭3.‬ ‭Social‬ ‭Media‬ ‭Posts:‬‭Event‬‭Day‬‭photos,‬‭videos‬‭and‬‭participants‬‭testimonials‬‭needs‬‭to‬‭be‬‭published‬
‭across platforms‬

‭C.‬ ‭Post Event (After February 19th)‬
‭1.‬ ‭Press Coverages and Media clips‬‭needs to be extensively publicised‬
‭2.‬ ‭Highlights of the event day in reel formats and posters‬‭needs to be publicised extensively‬

‭VI.‬ ‭List of Invitees as Guests (For the event on February 19th in all districts)‬
‭A.‬ ‭Hon’ble Ministers of Govt. of Maharashtra‬
‭B.‬ ‭Hon’ble Member of Parliaments (both Lok Sabha & Rajya Sabha)‬
‭C.‬ ‭Hon’ble MLAs‬
‭D.‬ ‭Hon’ble MLCs‬
‭E.‬ ‭Representatives of Rural/Urban Local Bodies‬
‭F.‬ ‭Descendants of Chhatrapati Shivaji Maharaj‬
‭G.‬ ‭Local Social Media Influencers‬
‭H.‬ ‭Youth Icons across various fields‬
‭I.‬ ‭NGOs‬
‭J.‬ ‭Local third party organisations formed to highlight Chhatrapati Shivaji Maharaj’s legacy‬
‭K.‬ ‭Families of Local heroes associated during the Shivaji Maharaj period‬
‭L.‬ ‭& others‬


